
AS media studies 
 
Textual & Image Analysis 
 
Text analysis is taking a media product apart or deconstructing it to try to establish 
why it has been produced in the way it has.   
 
Nothing is there by chance in any good, meaningful text. There is always a reason for 
everything. Understanding what the constituent parts of the text are and how they fit 
together is the first stage in understanding the meaning of the text – its message and, 
crucially, whether it is a successful piece of communication.  Has it done its job? 
 
A media text is a complete piece of media communication. Text analysis means 
asking questions about the text and trying to find the answers. 
 
In carrying out a text analysis you might ask: 
 

• What is the content of the text? 
 

What images does it contain? 
What kinds of written or spoken language are used? 
What relationships are there between the verbal language and images? 
What conventions does the text use or fall under? 
Is there any part of the text that seems new or “alternative”? 

 
• What type of product/text is the text? 

 
Does it use a recognised genre (type)? 
What links does it have to other texts within the genre or outside it? 

   
• What is the overall shape of the text? 

 
What story or stories are told? 
What is the relationship between the story and the shape or structure? 

 
• How groups and issues represented are (referred to) in the text? 

 
Are there issues of ethnicity, gender, class etc.? 
If so how are they represented? 

   
• What is (are) the dominant message(s)? 

 
What points of view are represented? 

 Is there any political or other bias? 
 

• Who produced the text and why? 
 

For whom was it produced?   
What is the intended outcome? 
How was it financed? 
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Image Analysis 
 
Visual and print media rely heavily on images to get the message across.  
Most media products (texts) are packed with images. 
 
 
 
Content analysis  
 

A means of objectively measuring the direction a magazine or programmes might be 
taking – basically measuring the number of images in given categories. 
 
 
 
Image analysis  
 
Refers to the detailed analysis of each individual image and will cover everything that 
can be identified in the image. 
 

• lighting 
• composition 
• framing 
• focus 
• objects and people in their relative positions (mise en scène) 
• the resultant meanings 

 
 
 
Denotation and Connotation 
 
These two terms from semiotic theory are basic in analysing an image or a whole text 
and help to organise and develop an analysis. 
 
Analysing an image can be broken down into two broad areas: 
 
 

1. Describe simply what the image contains within its frame. 
2. Then, and only then, interpret the meaning of the picture. 

 
 
These two stages are: 
 
 

1. Denotation – describing what is literally in the picture. 
2. Connotation – your interpretation of its meanings and associations. 
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Verbal Language 
 
The language of speech and writing – verbal language – can be divided up into  
 

• signs (the words) 
 
and 
 

• patterns of words – the grammar used. 
 
 
We need to look at the words used and the patterns that are made from them and, if 
they are worthy of note, comment on them. 
 
 
 
Anchorage 
 
The relationship between verbal language and images. 
 
Language and images are combined in media texts and the verbal language will often 
be used to restrict the many possible meanings of the images. 
 
This capacity of language to tie down an image’s meaning is known as anchorage. 
 
This manifests itself in all visual media – magazines, newspapers, film and TV. 
 
 

 

 


